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Please check whether you have got the right question paper.
N.B: 1. All question are compulsory.
2. Figures to the right indicate full marks.
3. Students answering in the regional language should refer in case of
doubt to the main text of the paper in English.

Select most appropriate answer from the options given below. ( Any 10) 10

1. Demographic, economic, natural, technological, political, and cultural forces are part of
environment.
a. Macro environment b. Microenvironment c. Networked Environment d. Global environment

2. supply the resources required by the company to produce its merchandise and
service.

a. Competitor networks b. Marketing intermediaries c. Suppliers d. Service representatives
3. Marketing is a process which aims at

a. Production  b. Profit-making. c. The satisfaction of customer needs d. Selling products

4. According to competitive positions, the main focus of market follower strategy is to

a. Multiple niching b. Full frontal attack c. Expand market share d. Follow at a distance

5. The Customer driven marketing strategy is another name of

a. The selling concept b. The marketing concept

c. The product concept d. The societal marketing concept

6. Any item or service you sell to satisfy a customer’s need or want is a

a. Product b. Pace c. Positioning d. Price

7. The word “product” was derived from the word.

a. Latin b. Greek c. French d. German
8. There are product levels proposed by Philip Kotler.

a. Five b. Four c. Three d. Two
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9. is an exchange value of goods and services.
a. Price b. Place c. Product d. Promotion
10. Under pricing method lower price is charged by the company at the time of

introduction of product in the market.

a. Skimming b. Penetration c. Uniform d. Going rate policy

11. is an internal factor affecting pricing.

a. Customer  b. Reputation c. Government Policy d. Intermediary involved

12. is calculated by charging specific percentage on selling price of the company.

a. Cost -Plus pricing b. Mark- up pricing c. Return on Investment d. Break even pricing.

B. State Whether the following statements are true OR false : (Any 10) 10
1. Knowledge transfers is a part of political environment.

2. A company has no control over micro environment.

3. Indian middle class it is estimated that middle class consist of less than 40 percent of the
population.

4. Michael Porter proposed the value chain as a tool for identifying ways to create more customer
value.

5. Competitive advantage ultimately derives from how well the company has fitted its core
competencies and distinctive capabilities into tightly interlocking "activity systems."

6. Growth stage is first stage in Product Life Cycle.

7. A company adopts the same marketing mix for all products.

8. In case of break-even pricing selling price is greater than the cost of the production.

9. In order to survive in the market company generally charge high price for its goods and services.
10. To determine price of the product only external factors need to be consider.

11. The first step in the business unit strategic planning process is program formulation.

12. Decisions on all other elements of marketing mix depend on product.

Q.2 Answer the following: 15
A What is Marketing Management? Explain Importance of marketing management.
B Explain International Marketing Environment.
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OR
Discuss about Macro Environmental Factors.
Write a note on Growing Middle Class.
Answer the following:
Explain Features of Marketing Strategy.
Write in detail about SWOT Analysis.
OR

What are the various steps in Strategic Marketing Planning Process?
Write in detail about Concept of Differentiation.

Answer the following:
Write in detail about Classification of Products.
Explain in detail Importance of Product Positioning.
OR
Write in detail about Features of Introduction Stage of Product Life Cycle.
What are the various steps involved in Product Positioning?

Answer the following:
Describe various Objectives of Pricing.
Werite a note on Pricing Strategies.
OR
Write a note on steps involved in setting Price of the product.
Explain in detail Market Oriented Method of Pricing.

Answer the following:
Define Marketing. Explain functions of Marketing Management.
Discuss in detail factors affecting Pricing Decision.

OR
Write Short notes on ANY FOUR of the following:
A. Emerging Marketing Opportunities in India

B. Michael Porter’s Five Forces Model
C. Product Levels

D. Product Life Cycle

E. Cost Oriented Methods of Pricing

F. Micro Environmental Factors
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